


lege, Cupertino, California, is sponsoring 
in the spring of 1989, a national telecon­
ference on aging with Claude Pepper and 
other nationally known advocates of the 
aging as participants. 

Johnson County Community College 
provided leadership to develop a national 
statement for student personnel workers 
in community colleges and sponsored a 
national conference to bring these profes­
sionals together from across the nation. 
The Board of Trustees at JCCC has ap­
proved a significant addition to the col­
lege's mission statement. W hile retaining 
a focus on serving its geographic region, 
JCCC will also provide "support and 
leadership to various local, state, and 
national organizations to assist in the pro­
motion and development of the commu­
nity college movement." 

Community colleges will probably al­
ways be local institutions, grounded in the 
culture and reflecting the challenges and 
opportunities of a specific geographic re­
gion. But more and more, community 
colleges will become state and regional 
institutions providing leadership for a 
number of community colleges and other 
social agencies through their special pro­
grams. A few community colleges will be­
come national institutions, much in the 
same way a major state university serves 
a specific state but also because of the 
quality of its programs and leadership, 
serves the nation. A handful of world 
class community colleges will extend 
their reach beyond the nation to provide 
services to other countries. 

This quiet revolution is redefining one 
aspect of "community" in the community 
college. As community colleges come of 
age and develop a vision for a new cen­
tury, they will continue to reach out be­
yond their current "community to be 
served:' In the coming decade, the quiet 
revolution ,will explode, releasing new 
energy and innovations in this ever­
evolving American social invention. ■

"Commentary" i.s a regular feature of the Trus­
tee Quarterly in which noted obseroer.i of the com­
munity colleges share their special per.ipective on 
issues of importance to lay education board 
member.i. 
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nerable to fraud, unwise investments­
even financial disaster. 

"The old view of consumer education 
as just home economics and balancing 
your checkbook is gone forever;' said 
Robert J. Kopecky, president of Educa­
tional Administrative Services, Inc., and 
one of the study's researchers. "Con­
sumer education today means learning 
and developing all the personal and 
professional skills necessary to under­
stand, function, cope, and survive in an 
emerging global marketplace-one that 
is moving swiftly towards the dawn of the 
21st century." 

Consumer Education's "Orphan" Status 

The finding that consumer education 
courses are taught under 81 different 
diciplines or departments suggests an 
"orphan " status-no one really owns or 
is accountable for their content. The 
study recommends that these courses be 
placed under a single department and 
become part of the required course of 
study for every student. 

Study respondents also suggested de­
veloping a core curriculum to add cohe­
siveness and consistency to consumer 
education programs throughout the com­
munity college system. In addition, 
courses should be expanded to address 
more of the issues facing today's con­
sumer, such as changing tax laws, reverse 
mortgages, and electronic banking. 

Other findings and recommendations 
include: 
■ About half of all community colleges

have satellite downlink capability, while
44 percent access satellite networks.
The use of these information/media
networks should be expanded.

■ The ability of students to transfer
credits earned for consumer courses
from community colleges to four-year
colleges and universities must be im­
proved.

■ Opportunities for internships with lo­
cal businesses or consumer agencies
as part of consumer coursework are
not prevalent, and should be en­
couraged.

■ Less than half the respondents indi­
cated that their teaching resources
were adequate. Suggestions for new
materials included individual com­
puterized instructional modules, inter­
active video, and videotaped courses
and programs.

■ Partnerships in the consumer arena
should be formed between community 
colleges and businesses to enhance 
work force productivity.

■ Only 25 percent of the respondents in­
dicated that their institution provides
consumer-related courses to adults
through partnerships with other or­
ganizations. However, respondents did
indicate considerable use of various
community organizations to assist
dassroom or community outreach
efforts under less formal ar-
rangements. ■
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